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The Indian automobile industry is one of the key drivers that 
increases the economic growth of the country. Since the de¬ 
licensing of the sector in 1991 and the ensuing opening up of 
100 percent FDI through automatic route, and has came a 
long way. The industry have produced a total of 23,366,246 
vehicles including passenger vehicles, commercial vehicles, 
three wheelers and two wheelers in April-March 2015 as 
against 21,500,165 in April-March 2014, registering a growth 
of 8.68 percent over the same period last year. Sales of 
Passenger Vehicles grew by 3.90 percent in April-March 2015 
over the same period last year. Overall automobile exports 
grew by 14.89 percent over the same period during 2014-15. 
Hence an attempt has been made to measures the emerging 
trends and developments by productions, Sales and exports 
trends of the Indian Automobile industry by using SWOT 
analysis. 
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INTRODUCTION 

Automobile industry globally and in India is one of the key sector to economy. The 
well-developed Indian automotive industry produces a wide variety of vehicles, passenger 
cars, light medium and heavy commercial vehicle multi utility vehicles such as jeeps, 
scooters, motorcycle, mopeds, three wheelers, tractors and other agricultural equipment etc. 
India is developing as one of the world’s fastest growing passenger car markets and second 
largest two-wheeler producer. It is also home to the largest motorcycle manufacturer and 
the fifth largest commercial vehicle producer. 

The industry currently accounts for almost 7% of the country’s GDP and employs 
about 19 Million people both directly and indirectly. It’s currently the seventh-largest 
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producer in the world with an average annual production of 17.5 Million vehicles, of which 
2.3 Million are exported. The Indian automobile market is estimated to become the 3 rd 
largest in the world by 2016 and will account for more than 5% of global vehicle sales. It is 
the second largest two wheeler manufacturer, the largest motorcycle manufacturer and the 
fifth largest commercial vehicle manufacturer in the world. The total turnover in 2010-11 
was USD 58.5 Billion, turnover by 2016 is slated to be USD 145 Billion. 

1.1 Review of Literature 

Krishnaveni, Vidya (2015) investigated the category wise production, sales and 
exports of Automobiles in India. Further it comes to notice that the Production of 
Automobile Industry raised from 1,209,876 vehicles in the year 2004-2005 to 3, 072,651 
vehicles during the year 2013-2014. 

Parhi (2008)) in her study analyzed on Origination and Growth. The author found 
the contribution of the automotive industry to GDP has risen noticeably from 2.77 percent 
in 1992-93 to 4 percent in 2003-2004. Average annual growth of total exports is around 
15 percent between 1991 and 2002. During the fiscal year 2004, the industry achieved a 
milestone of US$ 1 billion worth of exports. 

Roy (2008) tries to measure the impact of various factors inducing capacity 
utilization. It has found that capacity utilization has been improved after the path breaking 
economic reforms initiated in 1991 at the rate of 5 percent per annum but capacity raises 
more promptly than output progress. Further the findings suggests that coefficient of 
export-intensity variable, import saturation ratio are negative which specify that capacity 
utilization was quite lower in firms belonging to industry categorized by high export- 
intensity and import perception. 

Sarangi, Bano, Pant (2014) on their study presented the growth of the Indian 
automobile industry for the next three years (till 2015-16) by statistical approach. Average 
growth rate of 6 to 11 percent has been reported for different categories in car segment. 

Satyaki (2010) presented on the conflicts and scope of Indian automobile industry. 
Author argue that firms once exposed to global competition and striving hands to meet 
encounters of global quality standard. Further she also found there has been major scale & 
scope on financial prudence in course of automobiles. 

RESEARCH METHODOLOGY 

This is a conceptual research paper for which Secondary Data has been collected 
from sources like research papers, newspapers, articles and from internet. The study have 
been made to attempt the Emerging and Developments of Indian Automobile Industry. 

2.1 Research Objectives 

The objective of the study as follows: 

• To know the Developments in Automobile Industry. 

• To know the volume of Automobile Productions. 

• To know the Sales of Automobile Vehicles. 

• To know the Exports trends through SWOT Analysis. 
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AUTOMOBILE INDUSTRY AFTER POST LIBERATION 

The de-licensing of the industry in 1993 opened the sluice gates a flood of 
international auto-makers that swift into what they saw as the last remaining untouched 
market, the largest autonomous market of the world. The next couple of years saw an 
exceptional growth in the industry with assembly lines working overtime to meet demand. 
The latent of India's 100 million odd people, car companies planned determined capacities. 
However, India was a much tougher markets than they had unreal. They undervalued 
Maruti's suppress hold of the bottom end of the market and were unable to compete with it 
on price and absolute value for money. 

This forced most of the new competitors into the premium end of the market the so 
called mid-sized luxury section. With prices ranging from Rs. 500,000 to 800,000 reasonably 
priced by only a handful, there are certainly few takers for these cars. Peugeot, Hyundai, 
Ford, GM Opel, Mitsubishi, Honda, Mercedes Benz are all saddled with excess capacities. 

Manufacturers are rethinking their approaches and vindicating capacities to deal 
with what is currently seen as a temporary hiccup. Many are still optimistic about mid - 
sized segment and expect it to have the maximum growth potential. Hyundai and Telco 
have recently entered into the small segment cars but are finding a great deal difficult to 
enter the M800 market. Ford has launched its IKON sedan (a variant of the Ford Fiesta 
hatchback) with a capacity of 20,000 per annum. 

3.1 Emerging Trends of Automobile Industry 

In India the auto industry is one of the major industries and is one of the key sectors 
of the economy. Today, India is emerging as one of the world’s fastest growing passenger 
car markets and second largest two-wheeler producer. The emerging trends in the Indian 
Automobile Industry are: 

1. Globalization: Globalization is forcing Indian auto majors to associate, upgrade 
technology, admittance of new markets, expand product range and cut costs. 

2. Export hub for Small Utility vehicles: India is emerging as an export hub for 
sports utility vehicles. The global automobile majors are looking to influence India’s cost- 
competitive manufacturing practices and are measuring prospects to export SUVs to 
Europe, South Africa and Southeast Asia. India can emerge as a supply hub to feed the 
world demand for SUVs. 

3. Export of Compact cars to Europe: India has the largest base to export 
compact cars to Europe. Hybrid and electronic vehicles are new developments in the auto 
industry and India is a key market for them. 

4. Foreign Direct Investment: FDI growth in the automobile sector has helped to 
impulse the overall growth in the foreign investment in the country. During April-February 
2014-15, FDI in India has increased by 39 per cent to $28.81 billion. 

3.2 Developments in Indian Automobile Industry 
1. Constricted Principles 

(a) A large number of principles for the automobile industry have been planned in the 
last five years. These aim to take India to the group of technologically established 
automobile markets. Today, auto makers are mandatory to issue an intended recall in case 
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of a engineering defect, as they forestall severe penalties when government makes it 
mandatory under the Motor Vehicle Act. 

(b) The government plans to make fore and side crash tests mandatory for new vehicles 
from October 2017 and existing vehicles by October 2019. This has forced car makers to 
moan up safety landscapes. To pass these tests, cars must have airbags and other safety 
features such as child restraint systems. 

(c) The government wants to adopt Bharat Stage VI emission norms (equivalent to Euro 
VI norms) quickly, skipping the previous BS V stage. The move is good in intent, but 
approving new technologies in a short span of time could hurt the auto diligence and impact 
demand as new technologies will raises prices. 

2. Export Revolution 

Exports of cars, utility vehicles, two-wheelers and commercial vehicles have grown-up 
every year since 2000. In 2014-15, auto exports were at a record high. Exports have helped 
automobile firms to ease risks from the recurring demand in home and overseas markets. 
The tepid demand in the local market in the last three years saw a renewed exports thrust 
by automobile firms, particularly those that saw a sharp decline in domestic volumes. 
Today, every company is looking to make use of the auspicious manufacturing atmosphere 
in the country. 

Table - 1: Domestic Market of 2014- 15 Automobile Industry 


Passenger Vehicle 

13% 

Commercial Vehicle 

3% 

Three Wheelers 

3% 

Two Wheelers 

81% 

Total 

100% 


Table - 2: Category wise Production of Automobile Industry 


Category 

2009-2010 

2010-2011 

2011-2012 

2012-2013 

2013-2014 

2014-2015 

Passenger 

Vehicles 

23,57,411 

29,82,772 

31,46,069 

32,31,058 

30,87,973 

32,20,172 

Commercial 

Vehicles 

5,67,556 

7,60,735 

9,29,136 

8,32,649 

6,99,035 

6,97,083 

Three 

Wheelers 

6,19,194 

7,99,553 

8,79,289 

8,39,748 

8,30,108 

9,49,021 

Two 

Wheelers 

1,05,12,903 

1,33,49,349 

1,54,27,532 

1,57,44,156 

1,68,83,049 

1,84,99,970 

Grand 

Total 

1,40,57,064 

1,78,92,409 

2,03,82,026 

2,06,47,611 

2,15,00,165 

2,33,66,246 


Source: Society of Indian Automotive Manufacturing (SIAM) 


Table 2 indicates the production of the passenger Vehicles gradually increased from 
23,57,411 in 2009-2010 to 30,87,973 in 2012-2013 but reduced to 30,87,973 in 2013-2014 
and again increased in 2014-2015 to 32,20,1772 in 2014-2015. Commercial vehicles are also 
shows increasing trends from 2009-2010 i.e. 5,67,556 to 8,32,649 in 2012-2013.Three 
wheelers has been increased from 2009-10 to 2012-13 but during 2013-14 it’s decreased due 


33 


Volume 03, Issue 01, Version I, Jan - Mar’ 2016 






















Emerging Trends and Developments in Indian Automobile Industry 


to lack of economic development and again in 2014-15 production has been increased to 
9,49,021 respectively. And in case of Two Wheelers it maintains the increasing trends from 
2009-2010 i.e. 1,05,12,903 to 1,84,99,970 in 2013-2014.The industry produced a total of 
23,366,246 vehicles including passenger vehicles, commercial vehicles, three wheelers and 
two wheelers in April-March 2015 as against 21,500,165 in April-March 2014, registering a 
growth of 8.68 percent over the same period last year. 


Table - 3: Category Wise Domestic Sales of Automobile Industry 


Category 

2009-10 

2010-11 

2011-12 

2012-13 

2013-14 

2014-15 

Passenger 

Vehicles 

19,51,333 

25,01,542 

26,29,839 

26,65,015 

25,03,509 

26,01,111 

Commercial 

Vehicles 

5,32,721 

6,84,905 

8,09,499 

7,93,211 

6,32,851 

6,14,961 

Three 

Wheelers 

4,40,392 

5,26,024 

5,13,281 

5,38,290 

4,80,085 

5,31,927 

Two 

Wheelers 

93,70,951 

1,17,68,910 

1,34,09,150 

1,37,97,185 

1,48,06,778 

1,60,04,581 

Grand 

Total 

1,22,95,397 

1,54,81,381 

1,73,61,769 

1,77,93,701 

1,84,23,223 

1,97,52,580 


Source: Society of Indian Automotive Manufacturing (SIAM) 


Table 3 shows that the sales of Passenger Vehicles grew by 19,51,333 in 2009-10 to 
26,65,015 in 2012-13 and decreased in 2013-14 to 25,03,509 again its grows to 26,01,111 in 
2014-2015. Commercial Vehicles also increased form 2009-10 to 2012-13 i.e. 5, 32,721 to 7, 
93,211 but reduced to 6, 32,851 and 6, 14,961 in 213-14 and 2014-15 respectively. In case of 
three wheelers the sales has been grew by 4, 40,392 in 2009-10 to 5, 38,290 but in 2013-14 
decreased to 4,80,085 and again grows to 5,31,927 in 2014-15.And in case of two wheelers 
there has been increasing trends since 2009-10 to 2014-15 i.e. 93,70,951 to 1,60,04,581 
respectively. Total sales made during 2014-15 is 1, 97, and 52,580.Two Wheelers sales 
registered growth of 8.09 percent in April-March 2015 over April-March 2014. Within the 
Two Wheelers segment, Scooters, Motorcycles and Mopeds grew by 25.06 percent, 2.50 
percent and 4.51 percent respectively in April-March 2015 over April-March 2014. 

Table 4 indicates that the export performance has been increased from the 2009-10 but 
declined in 2010-11 after that it’s maintains the increasing prospects in case of commercial 
vehicle and during April-March 2015, 


Table - 4: Category Wise Exports of Indian Automobile Industry 


Category 

2009-10 

2010-11 

2011-12 

2012-13 

2013-14 

2014-15 

Passenger 

Vehicles 

4,46,145 

4,44,326 

5,08,783 

5,59,414 

5,96,142 

6,22,470 

Commercial 

Vehicles 

45,009 

74,043 

92,258 

80,027 

77,050 

85,782 

Three 

Wheelers 

1,73,214 

2,69,968 

3,61,753 

3,03,088 

3,53,392 

4,07,957 

Two 

Wheelers 

11,40,058 

15,31,619 

19,75,111 

19,56,378 

20,84,000 

24,57,597 
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Grand 

Total 

18,04,426 

23,19,956 

29,37,905 

28,98,907 

31,10,584 

35,73,806 


Source: Society of Indian Automotive Manufacturing (SIAM) 


Overall automobile exports grew by 14.89 percent over the same period last year. 
Passenger Vehicles, Commercial Vehicles, Three Wheelers and Two Wheelers grew by 4.42 
percent, 11.33 percent, 15.44 percent and 17.93 percent respectively during April-March 
2015 over the same period last year. 

3.3 Government Initiatives 

The Government of India inspires foreign investment in the automobile sector and 
allows 100% FDI under the automatic route. Excise duty on small cars, scooters, 
motorcycles and commercial vehicles was reduced in February last year to 8 per cent from 
12 per cent to boost the Make in India initiative of the Indian government. 

Some of the major initiatives taken by the Government of India are: 

1- Under the Union budget of 2015-16 the Government has declared to provide credit 
of Rs 850,000 to farmers, which is expected to lift the tractors section. The government is 
make even to ensure that at least one family member is parsimoniously strong to support 
the family. This is anticipated to improve the views of entry-level two-wheelers. 

2- The Government plans to promote eco-friendly cars in the country CNG based 
vehicle, hybrid vehicle, electric vehicle and also made mandatory of 5 per cent ethanol 
blending in petrol. 

3- The government has formulated a Scheme for Faster Implementation and 
Manufacturing of Electric and Hybrid Vehicles in India, under the National Electric 
Mobility Mission 2020 to encourage the progressive induction of reliable, affordable and 
efficient electric and hybrid vehicles in the country. 

4- The Automobile Mission Plan for the period 2006-2016 designed by the 
government is aimed at accelerating and sustaining growth in this sector. Also, the well- 
established Governing Framework under the Bureau of Shipping, Road Transport and 
Highways, plays a part in providing a boost to this sector. 

SWOT ANALYSIS OF INDIAN AUTOMOBILE INDUSTRY 

4.1 Strengths 

1. Domestic Market is large 

2. Government provides monetary aid for manufacturing units 

3. Reduced Labor cost 

4.2 Weaknesses 

1. Infrastructural setbacks. 

2. Low productivity. 

3. Too many taxes imposed by government increase the cost of production. 

4. Low investments in Research and Development. 

4.3 Opportunities 

1. Reduction in Excise duty. 
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2. Rural demand is increasing. 

3. Income level is at a constant upsurge. 

4.4 Threats 

1. Increasing rates of interest 

2. Too much competition 

3. Rising cost of raw materials 

CONCLUSION 

India is perhaps the most modest country in the world for the automotive industry. 
It does not cover 100 per cent of technology or mechanisms required to make a car but it is 
giving a good 97 per cent.The movements in the automotive industry continue, there exists 
both old and new openings available for those interested in permitting to get involved. Car 
maintenance, repairs, and body services are frequently going to be in demand 
notwithstanding of whether people prefer to buy new cars or keep their old ones. The green 
measure has hit the automotive industry as all car producers are focusing their attention on 
producing more ecologically friendly and fuel proficient vehicles. As this newborn market 
matures, there will be a demand for services from businesses that appreciates how to 
furnish to these specific types of vehicles. 

The vision of Automotive Mission Plan 2006-2016 sees India to appear as the 
terminus of choice in the world for design and making of automobiles and auto components 
with output reaching a level of US$ 145 billion; accounting for more than 10 per cent of the 
GDP and as long as additional employment to 25 million people by 2016.The industry 
assured a balance of technology and automotive. With the inaction trend breaking its chains 
form the past three years, 2015 is expected to get back on track with the sales of 
automobiles in the country. Almost Sovereign cars are predicted to be on the streets by 
2020.More than half the cars on the streets are going to be powered by diesel by 
2020.Industry watcher Gartner indicates that 30 percent of motorists want parking info. 
The facility is likely to come up after glitches in the infrastructure catch up. High 
Performance Hybrid cars are likely to gain better acceptance among consumers. 
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